GOING OUT OF BUSINESS
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brought us closer to music; it also brought the music
orld wide, local and touring bands would roll up to play
live. There was Aerosmith or New Kids on the Block wrapping people
around the block at Tower Buckley memorably shook the
windowpanes—a capella, mind you—in Austin. That all ended in the ,
United States last December when, suffering since the birth,df conve-
niently downloadable music, Tower Records closed its doo;;s’fust months
- afterfiling igl: bankruptcy. While a victim to the tangib}le";’)roduct it sold,

Tower Records was one of the first music purveyo;s/ib take its business

to the Internet, albeit not very successfully. Tower.com continues to

operate online under a separate entity, an tand?r?é'sﬁress ill thrive

in Japan, Malaysia, Mexico, Columbia,,aﬁd Ireland. Those of us in the —

States, however, hold on to our men}orifes. E—

The White Stripes tapped into _thét nostalgia last June, playing an inti-

mate show in the shuttered r(/ejﬁfains of the renowned Tower Records on

Sunset Boulevard. Singe_r/Ja’ck White was said to be in awe of perform-

ing in the empty shell-of-a-store. “Can | get an amen for records you can

hold in your handf/?,"/ he shouted to the crowd. Amen, Tower, Amen.
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